Specific learning outcomes for the BSc in Business Studies, International Business & Management profile
1.
Disciplinary knowledge and understanding
Graduates possess knowledge of the theories, models and methodologies of Organization Studies and the most important basic disciplines and functional fields relevant to International Business and International Management.

This generic learning outcome involves knowledge and understanding of organizations, management, strategy, external environment, markets, customers, organizational change, finance, people, processes and information systems, and in particular their international aspects. Graduates of the BSc in BDK-IB&M are able to use their understanding of the basic principles in their work as business professionals. Important basic disciplines include the social sciences (sociology, psychology), economics, law, statistics and languages. Graduates of the BSc in BDK-IB&M are able to use their understanding of these basis disciplines to adequately recognize, analyse and solve problems in the field of managing complex international organizations. Graduates must also be up-to-date with recent developments in the international aspects of the field of Business Studies.
This item has been set out in the learning outcomes document in the following learning outcomes:
Graduates will be able to demonstrate relevant knowledge and understanding of:

ORGANISATIONS (1)  - this encompasses the social relations, functions and processes of organisations (including their diverse nature, purposes, structures, governance, operations and management), together with the individual and corporate behaviours and cultures which exist within and between international organisations and their influence upon the external international environment.
EXTERNAL ENVIRONMENT (2) - this encompasses a wide range of factors with a strong focus on their cross-border complexities, including economic, environmental, ethical, legal, political, sociological and technological, together with their effects at local, national and especially international levels upon the strategy, behaviour and management of organisations.
MANAGEMENT (3)  - this encompasses the various processes, procedures and practices for effective management of organisations. It includes theories, models, frameworks, tasks and roles of management together with rational analysis and other processes of decision-making within multinational organisations and in relation to the external international environment. It also includes analysing features of an organisation and its management and relate these to performance indicators as productivity, satisfaction and ability to change.
CHANGE (4)  - Anticipating changes induced by product or market dynamics and leveraging this knowledge for innovations in product, markets and/or organisation.
Within the framework of these four areas, graduates will also be able to demonstrate knowledge and understanding in the following:
MARKETS (5) - the development and operation of markets for e.g. resources, goods and services. This includes Marketing Management (how to assess and influence behaviour of parties in the market) and Marketing Research (how to assess international market positions and determine international marketing strategy).
CUSTOMERS (6) - customer expectations, service and orientation with special attention to international differences and similarities
FINANCE (7) - the sources, uses and management of finance; the use of accounting and other information systems for managerial applications.
PEOPLE (8) - the management and development of people within multinational organisations, including hiring, appraisal and management development.
OPERATIONS (9) - the management of resources and operations. This includes the design, control and organisational implementation of value-adding processes
INFORMATION SYSTEMS (10) - the specification, development, management and exploitation of decisions support and transactional information systems and their impact upon organisations.
COMMUNICATION AND INFORMATION TECHNOLOGY (11) - the comprehension and use of relevant communication and information technologies for application in business and management, including knowledge management.
BUSINESS POLICY AND STRATEGY (12)  - the development of appropriate policies and strategies within a changing international environment, to meet international stakeholder interests.
CONTEMPORARY & PERVASIVE ISSUES (13) - a range of contemporary and pervasive issues are addressed. These may change with course of time but the following are illustrative examples: business innovation, e-commerce, knowledge management, globalisation, business ethics, values and norms.
DEEPENING (15)  – Graduates acquire in the bachelor phase in-depth knowledge of part of Management and Organisation, eventually to be prepared for a subsequent Masters-programme.
EFFECTIVE USE OF COMMUNICATION AND INFORMATION TECHNOLOGY (CIT) (19) for business applications.
2.
Methodological competence
Graduates have knowledge of the most important methodologies for business research and are able to apply these in an international context. They are able to set up and conduct research tailored to the situation, applying the various steps in the design cycle and providing organizational advice on the basis of this.

This generic learning outcome includes skills such as identifying and analysing a problem, defining the problem, formulating research questions, collecting and analysing data, searching for and applying relevant theories and formulating solutions, conclusions and recommendations.  To this end, graduates of the BSc in BDK-IB&M must have an understanding of the methods and techniques that are needed for diagnosing organizational issues and of methods for designing and implementing solutions for issues in the field of management and organization. Graduates are also able critically to assess their own research as well as that of others.
This item has been set out in the learning outcomes document in the following learning outcomes:
EFFECTIVE PROBLEM SOLVING AND DECISION MAKING USING APPROPRIATE QUANTITATIVE AND QUALITATIVE SKILLS (17)  including identifying, formulating and solving business problems. Deployment of general scientific knowledge in practice and vice versa. The ability to create, evaluate and assess a range of options together with the capacity to apply ideas and knowledge to a range of situations.
NUMERACY AND QUANTITATIVE SKILLS (18) including data analysis, interpretation and extrapolation. The use of models of business problems and phenomena. Discern false use of statistics. Render account of used theories, models, methods and techniques.
ABILITIES TO CONDUCT RESEARCH  (26) into international business and management issues, both individually and as part of a culturally diverse team for projects/dissertations/presentations. Familiarity with a range of business data, research sources and appropriate methodologies.
DISTINGUISH AND EXECUTE ALL STAGES IN ORGANISATIONAL (RE)DESIGN (27), while employing methods and techniques both from empirical research and from design-oriented research methodologies.
3.
Working in an interdisciplinary way
Graduates have the knowledge and skills to be able to decide which combination of theories and methods should be used to describe, analyse and solve organizational issues
Business Studies graduates not only need to have knowledge of the separate disciplines, but must also be able to combine and integrate their understanding of different relevant knowledge areas, dependent on the specific situation. Graduates of the BSc in BDK-IB&M must therefore be able to analyse a concrete business issue and to decide which knowledge will be relevant when describing, diagnosing and solving organizational issues, thereby paying particular attention to possible interactions and interrelationships between problems. The graduate also has the skills needed to apply organizational, economic, legal, technical and sociological aspects to cross-border organizational issues in an integrated way.
This item has been set out in the learning outcomes document in the following learning outcome:
INTEGRATION OF THE ABOVE FIELDS (14) - Graduates are able to demonstrate their capability to derive their decisions from a strategy and to integrate their decisions in different areas of management and organisation into coherent policy.
4.
Academic attitude and skills
Graduates demonstrate a critical, investigative and reflective attitude. They are able to critically assess their own work and that of others and justify the theories, methods and models used. Graduates also display logical and analytical thinking and are able to distinguish between main and secondary issues. They demonstrate a curious and investigative attitude and are open to new insights. Graduates are also able to clearly structure their arguments.

Within the BSc in BDK-IB&M, much emphasis is placed on acquiring academic skills. In terms of the programme’s learning outcomes this dovetails with the general expectations for academics. The main academic learning outcomes of the programme include a critical and reflective attitude, the analytical skill to recognize cause-effect relationships and the ability to justify one's research and its results in an academic manner. Graduates of the BSc in BDK-IB&M are expected to be able to independently conduct research in a methodological way.
This item has been set out in the learning outcomes document in the following learning outcomes:
COGNITIVE SKILLS OF CRITICAL THINKING, ANALYSIS AND SYNTHESIS (16). This includes the capability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, to define terms adequately and generalise appropriately.
LEARNING TO LEARN  (23) and developing an appetite for learning in Management and Organisation; reflective, adaptive and collaborative learning.
5.
Social communication skills
Graduates are able to effectively cooperate and communicate in international and multicultural work environments. They are able to participate in task and goal-oriented project groups as well as supervise them. They are effective participants in meetings and are able to take minutes. BSc graduates are also able to plan, describe and assign tasks and to monitor the implementation and progress of tasks. In addition to their mother tongue, graduates are also proficient in English. They are sensitive to and have an understanding of cultural differences and are able to hold a clear oral presentation. Their competences also include arguing, discussing and clearly answering questions. Finally, graduates are able to provide a clear written report of a business study.

Ample attention is paid within the programme to acquiring a combination of purely academic, professional and social communication skills, enabling students to develop into independently thinking, communicating participants in organizational processes. The development of social communication skills must be seen in close relationship with the above-mentioned learning outcomes in the field of academic skills. Graduates of the BSc in BDK-IB&M are able to communicate effectively and to work in groups in order to solve complex organizational issues. In addition, they must have a confident, open attitude, which also includes being able to put their learning process into practice in new and unknown situations, as well as being able to adopt a professional attitude with regard to work situations.
This item has been set out in the learning outcomes document in the following learning outcomes:
EFFECTIVE COMMUNICATION, ORAL AND IN WRITING (20) , using a range of media which are widely used in business, for example, the preparation and presentation of business reports. Choosing the appropriate means of communication for e.g. a scientific, professional or business audience.
INTERPERSONAL SKILLS (21)  of effective listening, negotiating, persuasion and presentation.
EFFECTIVE SELF-MANAGEMENT  (22) in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.
SELF-AWARENESS, OPENNESS (24) and sensitivity to diversity in terms of people, cultures, business and management issues. Graduates show the capacity to reflect on their actions and the context in which these took place, using relevant theories, leading to continuous improvement of professional capabilities. Render account of own position regarding development in business and society.
EFFECTIVE PERFORMANCE, WITHIN A CULTURALLY DIVERSE TEAM (25)  environment including: leadership, team building, influencing and project management skills.



















